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ÜBER MICH

• STUDIUM DER BETRIEBSWIRTSCHAFT 
AN DER FH VORARLBERG

• DOKTORATSSTUDIUM IN MARKETING 
AN DER UNIVERSITÄT INNSBRUCK

• JAHOODA – PLATTFORM FÜR 
ÜBERBETRIEBLICHEN AUSTAUSCH 
(www.jahooda.org) 



THEMEN / AGENDA

• MARKETING 1.0
• MARKETING 2.0
• MASSNAHMEN
• UMSETZUNG



MARKETING 1.0





MARKETING 2.0





MASSNAHMEN
UM MIT KUNDEN IN KONTAKT ZU KOMMEN.



PRODUKT
INNOVATION







STARKE 
BILDER





KURZE VIDEOS





BLOG





NEWSLETTER





FACEBOOK





(ZU-)HÖREN



“Keep your listening station running all 
the time. Tune it all the time. Work hard 
at knowing where people are talking 
about you, your competitors, those 
topics that interest you. This is one of 
the most important parts of the 
platform.”

Chris Brogan
New Marketing Labs
June 2009

Source: Chris Brogan - http://www.chrisbrogan.com/a-simple-presence-framework/
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